
W B r o  A n d y  W h i t t l e  
A P r o v G M  C o m m u n i c a t i o n s  &  P u b l i c i t y  

P o r t f o l i o  
 

 W B r o  B a r r y  D i c k i n s o n  
P r o v i n c i a l  C o m m u n i c a t i o n s  O f f i c e r

P r e s e n t a t i o n  t o   

H a l l s  S u p p o r t  G r o u p  S e m i n a r  2 0 2 3  

M o n d a y  3 0 t h  O c t o b e r  2 0 2 3



P ROV INC IA L  WEBS IT E

Designed with a view to being more suitable for public viewing and attracting new 
members, whilst demonstrating that we ‘one organisation’ and ‘one journey’



P U B L I C  F A C ING

• Home Page 

• What is Freemasonry  

• Latest News 

• About Us  

• Care  

• Contact Us



MEMBERS  A R EA

Login Requires 

• Email address 

• Password



MEMBERS  A R EA

• Requires registration on first visit 

• Authenticated by PCO 

• Full Access



MEMBERS  HOME PAGE

• Care 

• Membership 

• Contact Us 

• Provincial Office 

• Royal Arch 

• Mentoring 

• Provincial Shop 

• Latest News 

• Our Groups



CONTACT  HA L L  SU P PORT  G ROU P

To Contact the Hall 
Support Group, click on 
Membership and then on 
the Halls Support Group 
tab. 

This will open the contact 
form and you can complete 
the form with the required 
information and upload a 
file if required - tick the 
Captcha Box and then click 
submit.



CONTACT  HA L L  SU P PORT  G ROU P



HAL L  SU P PORT  G ROU P  P AG E

To find Hall Support 
Group Page click on 
Membership and 
then click on the 
Halls Support Group 
tab.



HAL L  SU P PORT  G ROU P  P AG E



HAL L  SU P PORT  G ROU P  P AG E



HAL L  SU P PORT  G ROU P  TOOL BOX



TOOL BOX  A R CH I V E



2 0 2 2  S EMINAR  P R ES ENTAT IONS



MEMBERS  A R E  –  A BOUT  US





P U B L I C  F A C ING  –  A BOUT  US

Is it time for a change? 

• When you click on a Group should you 
see pictures of the Halls in that 
Group? 

• If so, what information needs to be 
available when you click on a Hall?



P U B L I C  F A C ING  –  A BOUT  US
Possible Content 

• History of the Hall 

• Description of Facilities 

• Disability Friendly 

• Facilities e.g. lift 

• Available for private hire 

• Menus / Prices 

• Contact Details 

• Who writes the content?



MEMBERSH I P  HA L L  S I GNS



MEMBERSH I P  HA L L  S I GNS



COMMUNICATIONS 



C O M M U N I C A T I O N

• Send three and fourpence, we’re 
going to a dance 

• To achieve a common understanding 
between two or more people  

•  Both attribute the same meaning 
to the information that is 
exchanged.



B A S I C  R U L E S
• Achieve 

• Audience 

• Content 

• Clarity 

• Engage 

• Empathy 

• Style



M E T H O D O L O G Y - T H E  B E S T  M E D I U M  T O  U S E

VERBAL WRITTEN EMAIL OTHER 
ELECTRONIC

WEB SOCIAL 
MEDIA

APPS



H E R E  I N   
W E S T  L A N C A S H I R E

• UGLE 
• Website 
• Facebook 
• X - Twitter  
• Threads 
• Mailchimp 
• Email 
• Letter 
• Phone



L E T ’ S  SUM  U P

• Rocket Science? 

• Considerations 

• Think outside the box 

• Realistic expectations 

• Sense of humour




